JULIA
PRESGRAVES




| am an award winning creative with 15 years in design and art direction.
| consider myself a 360 degree designer, with experience in branding, web design,
Ul/UX, visual design. My passion lies in problem solving and creating unique and
simple visual solutions. Because of this, | constantly immerse myself in culture,
travel and the arts. | believe that to be inspired, you must be willing to look
outside the everyday and appreciate the beauty in everything.









BRANDING | ADVERTISING | WEB DESIGN



As a consumer in this profit driven world, it is refreshing to see a mobile carrier that
actually does some good. With TPO, 10% of your mobile bill gets donated to the charity
of your choice. Crazy, right? Through our global redesign and US brand launch of
the cell phone service provider, we were able to create a visual identity system that
reflected TPO’s goodness. This included a full redesign of their logo and branding, as
well as the relaunch of their website and advertising platform.
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COMMUNITY ABOUT MY TPO




YAHOO!

EXPERIENTIAL | PRINT



We hit the road to shift the way students look at Yahoo! At every stop, t
up hubs engaged students by tapping into local dance groups and djs, s
both Yahoo! Screen and Verizon products, and rewarding students with s

ne amped
nowcasing

Now tickets

and prizes. Over 61k students were engaged on campus, with a total of 22k new

registrations. 13 campuses. 12 shows. And over 8k students who lived it live. More than

100k students were reached on campus. And millions were reached nationally with

online amplification. We brought a different show to every stop and showed students

across the country, Yahoo! like they’ve never seen it before. #liveitlive
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VERIZON



To showcase the speed and connectivity of Verizon to college students, we created a unique
fast-paced, screen-to-screen, game that synced mobile phones to tablets. Players are tasked
with shooting “beats” from the phone towards an equalizer grid on the tablet in order to hit
blocks which held daily prizes like a JBL Pulse speaker or a Fitbit Flex wristband. Along the
way, they’re able to unlock extra time, as well as different music tracks, changing what was
playing in the area. Additionally, if they’re able to break all of the blocks in the 30 seconds,
they unlocked the chance to win a Samsung Galaxy Note 10.1 Tablet.
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SWIPE TOWARD
TABLET TO SHOOT

Trajectory is based on speed
and direction.

UNLOCK

O DAILY PRIZES
by hitting any of
the blocks.

Read the instructions
on the tablet above

Q
"

TAP PHONE|

when ready to when you're ready

to play

LUinlocked a
Prizes

&8 1 OJ

28 NAILED IT!

seconds

Chance to win the

Fitbit Flex
UNLOCKED

You've just unlocked the
chance to win Fitbit Flax

Wvs

SAMSUNG

You've unlocked these

SMART ACCESSORIES |

from Verizon

SAMSUNG

for your chance to win the prizes
YOuUne unio choed

Enter your details on the phone
your chance to win them.

B | amogver the age of 18
W | have read the Oificial Rules

Twbmit

Winners will be notified by text message.
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SAMSUNG
0% : O qumlﬂ 100%. 2:563 PM

SWEET

Tap the screen
to begin







When Valentine’s Day fell on a weekend, it meant not one day of love, but three. So, with Durex,
we created a 3 Days of Massage and Play hub, chock full of content to inspire your Valentine’s
Weekend. Partnering with Buzzfeed and YourTango, we credated entertaining and educational

content to help you and your partner take Valentine’s day farther. Banners, Facebook posts

and a PR push drove traffic to the hub and the content on the hub then drove consumers to
buy Durex products on Amazon to share with their partner on Valentine’s Weekend.
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Set the right tone with
THE PMM VALENTINE'S PLAYLIST
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Buy now at

amazon.com

Stir Up The Afternoon With a
Midday Margarita

Ilce cubes

3 ounces tequila

2 ounces freshly squeezed lime juice
1 ounce simple syrup

1/2 to 1 teaspoon orange liqueur

Fill a cocktail shaker with ice. Add tequila, lime
juice, and simple syrup. Shake until the mixture
1s chilleq.
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SEX TAPE



What better way to communicate the story of the movie Sex Tape, by Sony Pictures, than by
giving users their own ‘oh shit’ moment? To promote the film, we created a site that allows
users to prank a friend into thinking that an embarrassing video of them had made its way

online, and all of their friends have already seen it. The site asks the “friend” to enter the
prankee’s name and choose an embarrassing event (like a wild night out, work party, or @
bachelorette party) and select an embarrassing scenario (like when they showed too much
PDA, or got a little naked). After inputting the information, a prank page generates making
it appear as though a video has been removed for containing explicit content, leaving the
prankee to have their oh shit moment as they see that thousands of people have already
seen it, and some of their closest friends have even commented on it.
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CAMERON DIAZ JASON SEGEL

E'g A movie about a movie they

Company don’t want you to see.

SONY
PICTURES
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A movie about a movie they
don’t want you to see.

\_vfh\ OFFICIAL SITE
Tix

ONLY AT WATCH TRAILER
CINEMAS

What happens when the whole world
sees a video that’s meant to be private?

Prank a friend and find out!

Scare your friend into

Scare your friend into

thinking their worst fears have
come true with the ultimate
Leaked Tape Prank.

Give us a few basic details below and
we'll make your friend think you've found
an embarrassing video of them online.
Don’t worry, we won't require any
revealing information, just enough to
make it look like all of their friends have
seen it before it was taken down.

| want to prank my | GIRL v~ |friend

Kayla into thinking | found a

video from | a bachelorette party v ‘

where she

| showed off a secret hidden talent v |

Let's make it even more embarrassing

by making her think that Katie

SonyPictures.net | Worldwide Release Dates

Privacy Policy | Terms of Use | Cookies

© 2014 Sony Pictures Digital Productions Inc.
All rights reserved.

COLUMBIA[Y™ “Hmm
PICTURES L. SONY
a Sony Company PICTURES

HELEMASING
INTEMMATIONAL

Well this is embarrassing.

The video content you are looking for has been removed
for violating UTape’s Terms of Service for being deemed
embarrassing or publicly humiliating.

For further information, please click here.

What happened when Daryl stayed late at
work
o

- 26,123 views

42 COMMENTS view More

Jason idoyvage

| hope the family hasn't seen it awkward!

: Melissa 1 dayaso
Twra minutes in, wabch those hands...

Anthony

There are some things you just can't unsee. This is

You're ready to prank your
friend!

How do you want to send their Leaked Tape
Prank to them?

Or copy this link to send in a message

http://www.sextape-
movie.net/leakedtape/prank/0a8d18cfe0

PRAMNK ANOTHER FRIEND

CAMERON DIAZ JASON SEGEL

(7

A movie about a movie they
don't want you to see.




| want to prank my | GIRL v | friend Kayla

into thinking | found a video from | abachelorette party w \

where she | showed off a secret hidden talent w

Let’s make it even more embarrassing by making her think that

Katie : Alex : Mark ,

Greg and Jackie saw it.

PREVIEW



SEARCH LM | DM UP

This video has been removed for explicit
content that violates our terms of service.

Click here if this video belongs to you.

I{E",I"IEJS Hidden Tﬂl'ErIt CAMERDMN DIAZ JASDOMN SEGEL

P gy 26,125 views

42 CGMMENTS Wiew More

T
Butual Friend 1 7 weeksog
OB What i che domng at 1-137!




GOTCHA!

Don’t worry there's no video. Your friend just pranked you!

PRANK SOMEONE

BROUGHT TO YOU BY




cCoTY

Ul | UX | WEB DESIGN




We were tasked with creating a corporate website with a luxury, portfolio feel to house all of
the corporate information, as well as the entire COTY brand portfolio. We integrated a backend
CMS that allowed each brand to update their page, as well as total social integration for the
brands to be able to have continuous updated content.
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WE AUGMENT THE LATEST TRENDS AND INDUSTRY INNOVATIONS
IN ARAPIDLY CHANGING, GLOBAL MARKET.
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COTY INC. AND DKMS HELP RAISE RECORD $3.2 MILLION
TO SUPPORT THE DKMS 6TH ANNUAL GALA: LINKED
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COTY oo

Coty's unique portfollo Includes soma of fha most coveted beauty brands. Ranging from wling - presmdum juooury BRANT NEWE. ¢
1o anlarlalnmant and accessibls fo match Fha lilastyla of our Consumar.

TOP 10 BRANDS

N CalvinKlein Chloé DAVIDOFF  MARC JAcoBS
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Lo G R

ALL BRANDS  roeriynps
S PSR ES S DY AR B COLOROOMETICS | BTH B ECTANL

# - DO E-K L-F M =W

AT DA ELITE MODELS LAMCARTER S

B ERCUELE BT AT STETEDM

BETORCE FllTH HELL HAR Saaih i el
BOTTEOA VENETA [ 5= FLALITREA, ToraaS LAMRO IS
CALWIN KL FRAGAA SIS AL PRy WIS R WA

AL D ML PRI WRAENRME WESTAOOD
GELINE Dot JENMEFERLDRES PLERAE LARDEN

CERRLT Sl SAMDER PR

CHLUOE AR

[l T SR

[a "t ], T R AR LT ELD

[ FLE S AT PCES

VLR HENOGLE




COTY E=

BRANDS » FRAGRAMNCE
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