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BARKBOX | PRINT, OUTDOOR

Barkbox is a monthly subscription service 
that delivers unique doggy treats to your door. 
They pride themselves on making dogs happy 
and always being there for their furry friends.
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FUN HOUSE

Best friends always have a hang out 
spot. Placed in dog parks across the 
country, each Fun House consists 
of four rooms: a Snack Room, Nap 
Room, Play Room and Lobby

VENDING MACHINE

BarkBox wants all dogs to be happy, 
healthy and in a safe home. Buying 
one of their all natural and organic 
treats helps another dog in need.
All proceeds go towards charity.

Collaboration with
Julia Endow
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Diggz is your online roommate finder where 
users filter their specific preferences.
Emojis were used to communicate roommate 
profiles that people may search for.

DIGGZ | PRINT, DIGITAL
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EMOJI MATCH

A microsite where users choose emojis 
to find their next perfect roommate.

Collaboration with
Sandra Mastinggal
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“Kickoff Across The Pond” is a disruptive 
campaign that promotes the arrival of the 
NFL to the UK. The Americans are coming!

NFL IN THE UK | PRINT, OUTDOOR
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OUTDOOR INSTALLATIONS

A disruptive takeover of  
well-known spots in England.

Collaboration with
Jessica Petri
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There is never a dull moment when 
driving the new Mini Clubman.

See digital at www.meijuncai.com

MINI CLUBMAN | PRINT, OUTDOOR, DIGITAL

Collaboration with
Bethaney Hawrysio
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Burt’s Bees products are made 
from all natural ingredients.

BURT’S BEES LIP BALM | PRINT
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RedBull’s brand was first inspired by the need to help 
truck drivers reach their destinations. An outdoor 
PSA campaign was created to promote safety by 
fighting drowsy and distracted driving with RedBull.

REDBULL | OUTDOOR
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Skull candy is a brand that speaks to 
the rebels, the misfits, the creatives, 
the daydreamers, the troublemakers, 
the strange, and the unique.

SKULLCANDY | PRINT

Collaboration with
Julia Endow & 
Soo Yeon Kim



12

A giant snowglobe that acts as a warming station will be 
constructed in busy NYC areas for the winter season.
The need for a respite from the cold will influence 
people will enter the globe and understand 
immediately that Canada Goose keeps you warm.

CANADA GOOSE | OUTDOOR
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Dirt is everywhere and this vacuum 
cleaner is here to get rid of it daily, 
whether you are there or not.

IROBOT ROOMBA | PRINT

Collaboration with
Sandra Mastinggal
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Texas Pete’s considers their hot sauce 
to be super spicy because they use 
only the finest quality ingredients.

TEXAS PETE’S HOT SAUCE | PRINT
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Casa Tierra provides a unique hotel experience where you will 
have the peace of mind that you are helping the environment. 
People come here to take a break, while giving nature a break.

CASA TIERRA SUSTAINABLE HOTEL AND SPA | PRINT
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Halls is always committed to 
keeping you at your best.

HALLS | PRINT
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Collaboration with
Sandra Mastinggal
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Girl+ is a movement that focuses on adding 
technology to subtract the number of uneducated
girls in the world. We applied the global understanding 
of math as a language to convey our message.

OUTDOOR INTERACTIVE

The initial digital billboard image depicts a striking yellow 
background with the names of the 33 million uneducated 
girls. Once a pledge is made, the digital billboard will 
instantly add the patron’s name and subtract a name 
from the visual. The image will grow with more support. 
Eventually the image will form a portrait of a young girl 
whose life will change from the Girl+ movement.

GIRL + | WPP + THEIRWORLD (D&AD ENTRY)
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WEBSITE, SOCIAL MEDIA

By clicking on a highlighted ‘Girl’ icon, a new 
page will open to a featured Girl+story.

Collaboration with
Sandra Mastinggal &

Bethaney Hawrysio
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Each year, the MoMA calls for entries for their holiday card 
design competition. They should display a strong concept, 
innovation in paper engineering and embrace the spirit of the 
holiday. The name “Hikaru” means “to shine” in Japanese.

HIKARU | MOMA HOLIDAY CARD
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Collaboration with
Daryl Orellana

Light, being the driving force behind our card 
design, was used to warmly convey the sentiment 
and sincerity that the holidays represent.
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This campaign promotes the release of the Nike 
Lebron XI, LunarEclipse VI and LunarGlides IV.

NIKE | PRINT

Collaboration with
Bethaney Hawrysio
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